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Social Trends: Social Trends: 

Behaviors and attitudes
in key realms of our lives
including family, community, 
health, finance, work and leisure.



Before:Before:
• Hedonism
• Flaunting Wealth
• Conspicuous Consumption



After:After:
• Friends/Family
• Self-Improvement 
• Social Responsibility
• Health, Spirituality, Passion…
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Environment & 
Eco Awareness 





California :: Reduce 
emissions by 80% by 2050

Norway :: Carbon Neutral 
by 2030

Costa Rica :: Carbon 
Neutral by 2021

Sweden :: World’s first oil-
free country by 2020 

Iceland :: 99.95% of all 
electricity used is already 
produced by green energy 
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Trends into Action
1. Don’t just sell experiences. Sell meaningful experiences.1. Don’t just sell experiences. Sell meaningful experiences.
2. Enhance the learning opportunities in your offerings.
3. Give your visitors the tools to be creative.
4. Create environments that foster togetherness.
5. Offer visitors a way to participate and contribute.
6. Tell visitors how their participation is benefiting others.
7. Create and promote green initiatives that wow people.
8. Stay on top of trends.



Tourism Success Stories & Rising Stars
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