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Social Trends:

Behaviors and attitudes

In key realms of our lives
iIncluding family, community,
health, finance, work and leisure.
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Before:

 Hedonism
e Flaunting Wealth
e Conspicuous Consumption
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After:

e Friends/Family

e Self-Improvement

e Soclal Responsibllity

e Health, Spirituality, Passion...




Men talk about women, sports and cars.
Women talk about men inside sports cars.

Mercedes-Benz




Some tests }ou Te better off not domg yourself

Only trust a speclalist’s advice for o rellable mammogram. Mercedes-Bere, sponsors.of the Dutch Breast Ca imn.:.u..'n.-'
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— 1916 —— 1968 ———

‘550 PIOMNEERING SWISS WATCHMAKING
sas FOR 150 YEARS

N

B ABAHTARTE IWRERUAPCKOR TOMHOCTH C 1

TAGHeuer

SWISS AVANT-GARDE SINCE 18460

ARRERA Catibra

LAPCETID MO OBOIT MERYEETE WWW.tEIghELIEF.COm




FINE JEWELRY

HORSEBIT COLLECTION
Bracelel and neckloces in 18kt y&
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Education &
Self-Improvement
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Creativity







Flip Out

Make Memories

You provide the memaories and we'll help you capture and
keepthem. With 50 many unbelievable sights to see and
places to explore, Omni Hotels has arranged for your
complimentary use of a Flip Video camcorder —the
pocket-sized video camera with shoot-and-share
simplicity. Mo matter what Omni city you're exploring, just
stop by the concierge desk and check out your Flip Video
camcorder. Then justturn it on and turn yourself loose
capturing keepsake videos that will be yours forever.

Flip Out Package includes:

¢ lse of Pure Digital's newest Flip Video camcarder -
available to families as they check in for a fun-filled summer stay.

« “Summer Fun Counselors® (concierge) will contact guests in advance to personalize their stay, upload
the footage and forward an e-mail link to the guests’ personal video.

« HBreakfast for four with “FLIPjacks” for one morning.

s Guests can enter their video in a contest and win a trip for a family of four to the Cmni Bedford Springs
Resort.

Book your F{{E_Paci{age A
l Choose 3 Hotel -

Contest

Upload Your 3-Minute Video

You can enter your short (three minutes or less) video into our contest for a free trip to Omni Bedford
Springs Besord for a family of four! Simply upload your three-minute video to our social community site —
The | ocal Scoop — and share with others your Flips for Summer highlights, Some rules and restrictions
apply. One video entry per guest.

View contest rules
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Friends, Family
& Togetherness




returnonlife

Yourself

Family

Friends

Partner

Environment

Rol - Press
Release

RolL - One Sheet

e

VIRTUOSO

SPECIALISTS IM THE ART OF TRAVEL

Find your RETURN on LIFE™

It's about spending time on what matters most to vou. Maybe it's a personal journey to your favorite destination.
Perhaps it's creating wonderful vacation memaries with family, friends or vour significant other. It may be that vou
want to get back to nature.

Whatever your priorities, reconnect through unigue and wonderful experiences and realize your greatest return on life.
Cwur Virtuoso affiliated advisors are here to help with personal expertize and exclusive offers to fulfill vour travel
dreams. See for yvourself by clicking below. Your Virtuoso travel advisor can provide greater detail and booking
assistance. Need an advisor? Call us at 866.401.7974 or e-mail travel@wvirtuoso. com.

WF Reconnect with 1 r Reconnect with T)WI Reconnect with 1)1
YOURSELF 2 ' YOUR FAMILY ? | YOUR FRIENDS 7

YOUR SPOUSE or PARTNER 'THE ENVIRONMENT

Reconnect with >§! F Reconnect with S}
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Community Involvement
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Vaca'h@ns that give back




THEME

PROGRAM MNAME

LOCATION

REGION

Cngoing

June 2010- available upon
reguest

June - available daily

Saturday, June

Saturday, June

Friday, June 18, 2010

Saturday, June 19, 2010

Tuesday, June 22, 2010

Wednesday, June 23, 2010

Saturday, June 26, 2010

Tuesday, June 29, 2009

July 2010- available upon
reguest

Compassion for Migrant Children

ECOVETY F'i'C'gl'EiT!

ishing for Second Harvest

P S N U JR—
¥an Acguaintance Experience

Children We Care

Big Cat Habitat

i E e |
iy AU

Blue Iguana Recovery Program

Beijing

Grand Cayman

-+ - ¥ |
Lagung Migue

¥Kapalis, Maui

Sarasota

Walfsburg

Cancun

Bahrain

Sarasota

Sarasota

Washington, D.C,

Grand Cayman

Asia-Pacfic

Mexico, Caribbean, South
America

Morth America - West

Morth America - West

Morth America - South East

Europe

Mexico, Caribbean, South
America

Middle East

Morth America - South East

Morth America - South East

Morth America - North East

Mexico, Caribbean, South
America




WOMEN CUSTOM BOOTS TIMBERLAND PRO®  OUTDOOR PERFORMANCE  SALE

Every Timberland shoebox now carries a nutrifion label So you know
exactly what went into making the shoes you put on your feet.

ST Our Footprint Notre Empreinte
OUTDOOR BRAND, WE HAVE

A STRONG COMMITMENT Environmental Impact Impact sur 'environnement
10 ENVIRONMENTAL — : - 2 :
STEWARDSHIP OUR Energy to Produce: {per pair)*
EFFORTS ARE FOCUSED Energle ulilisée (par paire)*
ON t:"‘tHE.‘I‘L".Hf:-_ﬂ'II:E:'_!'LS . Aenewabs energy (Timberdand-owned tacilities):

AND RESOURCES— RREAS L'énergie Anouvelable (sttes apparienant 4 Timberland) -
THAT MOST AFFECT OUR

COMPANY'S FOOTPRINT, Community Impact Impact sur la communauté

Hours sarved in our communities:

THROUGH DUR CODE OF Nombre intal d*heures données : 119,778 4
CONDUCT, WE WORK WITH M e e - =7
SUPPLIERS TO ENSURE
THAT OUR FRODUGTS ARE
MAOE 1N WORKPLACES Child Iabor:® 0%
THAT ARE FAIR, SAFE. AND Maln-t'peuvee anfanting - 0%
NON-DISCRIMINATORY ~

% of factu les assessed against code of conduct:” 100%
% d'usineStvaludes pour lear conformitd au code de conduite - 100%

Manufactured Fabrigue a

WHERE IN THE WORLD os! 'Il'l;l';l:lal_n. Vietnam 051 Vietnam, Vietnam
THE SHOES WERE MADE Y

M C o eas 5Ur production tolale de Chaussunes &n 2005

1 glabal tootwear production for 2006

FOR MORE INFORMATION VISIT WWW.TIMBERLAND.COM/CSRAEPORT
POUR PLUS D'INFORMATIONS - WWW.TIMBERLAND.COM/CSRREPORT

AN AVERAGE 16 CUBIC FOOT
REFRIGERATOR USES
17.4 KWH PER DAY,

THIS REPRESENTS THE TOTAL
NUMBER OF HOURS OUR 5.288
EMPLOYEES SERVED [N 2005

WE OFFER DUR EMPLOYEES

40 PAID HOURS A YEAR TO

SERVE IM THEIR COMMUNITIES,
IN LINE WITH OUR MISSION

10 EGUIP PEOPLE TO MAKE THEIR
OIFFERENGE IM THE WORLD

ALWAYS THE SAME — ZERD.
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Environment &
Eco Awareness







Norway :: Carbon Neutral California :: Reduce
by 2030 emissions by 80% by 2050

Costa Rica :: Carbon Sweden :: World’s first oll- Iceland :: 99.95% of all
Neutral by 2021 free country by 2020 electricity used is already
produced by green energy













Trends into Action

. Don't just sell experiences. Sell meaningful experiences.
. Enhance the learning opportunities in your offerings.

. Glve your visitors the tools to be creative.

. Create environments that foster togetherness.

. Offer visitors a way to participate and contribute.

. Tell visitors how their participation is benefiting others.

. Create and promote green initiatives that wow people.

. Stay on top of trends.
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Tourism Success Stories & Rising Stars
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