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Satisfied is not good enough.  
Completely satisfied -that’s a big deal.  
A completely satisfied customer is at 
least three times more likely to return 
than one who’s just satisfied.than one who’s just satisfied.

- Andrew Taylor, CEO, Enterprise    
Rent-A-Car



Travel Trade Pilot

� In 2009, CTC partnered with 4 tour operators spread between the US, UK 
and Germany to test how EQ could increase sales

� The goal was to see if an EQ-based campaign would outperform each tour 
operator’s usual way of marketing

� A rigid testing methodology was put in place



EQ identifies your best sellers
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Business as Usual Email 
Targeting Free Spirits

33% open rate

EQ is helping travel trade close the sale

33% open rate

4.2% click through



Full EQ Version

39% open rate

7% click through7% click through
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EQ Testimonials from Tour Operators

Travel Impressions (USA) – owned by American Express
“EQ is a great marketing campaign that will prove to be more effective than 

normal mass marketing campaigns.”  Senior Director/Canada

World on Skis (USA) – major ski operator
“EQ is exactly what we need to sell Canada in an increasingly highly “EQ is exactly what we need to sell Canada in an increasingly highly 

competitive marketplace – ‘WOW’ – President, World on Skis

Taylor Made Travel (UK) 
“I enjoyed taking the EQ Quiz. The Quiz is insightful and the results are
meaningful. This can easily be applied to our clients.” – Marketing Manager



By the end of the year, 15 tour 
operators around the world will 
be using EQ.  We expect that 
number to double in 2011. 
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Key Learnings

� Knowing your customer is fundamental to 
success regardless of the business climate.

� Companies will respond differently to tough � Companies will respond differently to tough 
times.  Work with early adopters who are nimble 
and ready to try new things.

� Make Innovation an explicit part of your 
corporate culture.


